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IMPACT

- What is the contribution to the expected
Impact of the call?
- Benefit (hence impact) does not have to be
financial
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- The impact of the innovation can ben societal,
environmental, technical, commercial, educational
or anything that delivers a benefit to someone or
addresses a need.
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Avaluacio de les
propostes H2020

FORTALESES CRITERIS RECOMENACIONS IMPACTE SOCIAL
DIFERENCIADORS GENERIQUES




TN f
N ]

Europa Creativa De: DIA Catalunya

FORTALESES
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e Debilitat i fortaleses en tots els criteris i sub-criter IS
e NO ASSUMPTIONS
e Aportar I'informacio en aquell criteri on es correspongui.

® | es bones i males puntuacions han de estar molt ben justificades
segons el tipus d’'informaci6 aportada i 'ubicacio de la mateixa en la
proposta. Es penalitza la no correspondencia d’'una valoraciéo amb
I'score assignat. Evitar debilitats de la proposta en tots els criteris |
subcriteris.

e Shortcomings: lower scores.

e Ajustar-se al Workprograme: Rellevancia de la proposta.
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e Consistencia en les informacions entre les diferents parts del
projecte, argumentacions ben justificades.

* Dissenys i previsio de recursos realistes, ben articulats i ben
planificats en el temps.

e Redactat clar. No utilitzar vocabulari o termes ambigus, no precis.
e Mostrar clarament els avencos que aporta la proposta.

e Aportar el maxim de detalls en les diferents parts de la proposta.
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e Definir mecanismes de coordinacio, de gestio efectius i argumentar perque
ho son.

e Aportar evidencies de tot el que es planteixi, sobretot en la part del
expertise de l'investigador principal i del consorci.

e Demostrar i identificar clarament I'estat de la quiestid. Como es situa la
proposta en ell.

e Demostrar i justificar clarament como els diferents Workpackages i les
activitats planteajades en ells responen als objectius de la proposta.

e Aportar detalls i justificar la distribucié dels recursos en els diferents Wps.

e Dirigir-se a tots els aspectes del topic pot resultar clau en la sel-leccio final
de les propostes. ;
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e Genere: clau en les propostes d’exit com aspecte cross-cutting.

¢ RRI (Responsible Research and Innovation), such as sicence
education, open access to scientific publications, ethics,.
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Criteris diferenciadors

e Cooperacio Internacional

¢ |nterdisciplinarietat
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Investigar amb | per a la societat contrastant

les evid
stake

encies cientifigues amb policy makers i
nolders continuament, de principi a fi,

deso

el mateix moment d’elaboracio de la

proposta del projecte fins despres de finalitzar

la seva realitzacio.
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Fer que els impactes cientifics, politics | socials
fomentin cada un d’ells als altres. Considerar-los
una multiplicacid, no una suma.
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Avaluar continuamente (en la mesura
del que sigui possible) 'impacte social
dels resultats que es vagin obtenint en
cada fase del projecte I construir, en
base a ells, col-laboracions amb
politics | agents que es vegin afavorits
per aguests resultats.
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Incloure I'impacte potencial (ex ante) pero
també explicar els impactes ja aconseguits (ex
post) per part de la totalitat del consorci.
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IMPACTE SOCIAL




Responds to the open demand of measurable parameters
of social improvements generated by scientific projects,
promoting a necessary alternative to the stagnation of

scientific results and enabling real social impact.

thescrey 7 [N

sevenTH Framework EUROPEAN
PROGRANME COMMISSION




The impact meets ALL the following criteria:

» Connection to United Nations Millennium Goals, EU2020 target or other similar
official social targets
Has achieved more than 30% of improvement

Transferability: at least implemented in 2 different contexts

Social impact published on scientific journals with recognized impact (at least 1
article), governmental or non-governmental official bodies

Sustainability of the impact throughout time

10

The impact meets ALL the following criteria:

e Connection to United Nations Millennium Goals, EU2020 target or other similar
official social targets

» Has achieved between 20% and 29% of improvement

» Transferability: at least implemented in 2 different contexts

» Social impact published on scientific journals with recognized impact (at least 1
article), governmental or non-governmental official bodies
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Targets
Specily in which taraets is oriented fhe proect: Source: http://ec.europa.eu/archives/commission_201  0- lo K
peciy iy ] ' 2014/president/news/documents/pdf/20100303_1_e
n.pdf

Targets for the EU in 2020

Employment [ Increasing employment of the population aged 20-64 (EU target = 75% employed)

Climate change and [ Reducing greenhouse gas emissions (EU target = by reducing greenhouse gas emissions 20% (or even :
energy sustainability ~ 1990)

Increasing the use of energy from renewables (EU target = reaching the 20%)

Increasing energy efficiency (EU target = 20% increase)

R&D Increasing the rate of EU's GDP to be invested in R&D (EU target = reaching 3%)

Education Reducing the rate of early school leavers (EU target = being below 10%)

&
Increasing the rate of 30-34-year-olds completing third level education (EU target = 40% at least) EUROPE 2020

ble and inclusive grovh

e
%
SIOR takes the targets already defined by
citizens through their democratically elected

representatives as a reference to define what
IS considered social impact.

Fighting poverty & Reducing the number of people in or at risk of poverty and social exclusion (EU target = 20 million less)
social exclusion
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Atapuerca project

From 1995-01-01 to - & VWebsite

|mi Score: 10

This is the provisional score according to the available data

Research Team

Project Impacts Targets Oriented Project Description

Creation of employment, economic growth and cultural
development in the region

1. Creation of employment

Evidence:
1130 Jobs

Creation of 11 workplaces in different categories at Universitat Rovira i Virgili (Tarragona, Spain) between 1995 and 2004
(10 of them were new creations with permanent contracts linked to the project).

3 years Predoctoral Grants provided by Atapuerca Fundation during 2000-2004.

Source: Official report (external from research team)

hitp:fiwww eyt esfieytpatimonioculturaliatapuerca/DocumentesCueAcompanan. pdt

2. Creation of intangible cultural happiness

Evidence:
Around 815.700 visitors

The attractiveness of Atapuerca connects directly to the meaning that visitors attribute to humanity and its origins. The
intergenerational groups (like families) have an incredible opportunity to talk and transmit to the youngest important issues
like the relations between sciences, religions and ideologies.

Source: Official report (extemal from research team)

hitp!ivwww ol esficytpatrimoniccuthuralfatapusrca/DocumentosQuaicompanan. pdf
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Tweets vy @sioreposiony

Sior, o8
[ESIORepository
Francois Englert, Nobel Prize in Physics will be Keynote
Speaker at #5152016 in #Barcelona
i cience.org/sis2016/ @NobelPrize

SI0R Retweeted
ﬂ Rocio Garcia Carrién
{@RocioCarriond1
Prof @Paul’mMFluse presents @REAL Centre al

CamERA 2016 conference {@CambridgeEdFac
Ensuring Impact! @SICReposiory

18 Mar

SIOR Refwested

#*  IMPACT-EV
-

*  @IMPACT_EV
Nobel Prizes Ada Yonath and Harald zur Hausen,
speakers on Social Impact of Science #3152016
socialimpactscience org/sis2016/

Sior, SOR
(@SIORepostory

Call for #51516 abstracts, symposium and brown-bag .
seminar open until May, 2nd. Submit your proposal
today! soclalimpactscience org/sis2016/ 21
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Social impact(s) Official social goals oriented Research team Description

Ll Social impact score: 9

This is the provisional score
according to the available data

General social impact: Oxford Opera research has contributed to a significant broadening of the contemporary operatic audience

Social impact(s):

22
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