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In order to find out what impact the MEDIA programme 
has had on the Catalan audiovisual industry, in October 
2012 we conducted an online survey of aid recipients 
from the programme. 

MEDIA Antena Catalunya sent its survey via email to 89 
beneficiaries of the MEDIA Programme since the beginning 
of its activities in Catalonia in 1991. The survey was completed 
by 76 professionals from different areas of the sector. 
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greeting

T here is no need to insist on the importance of the audiovisual industry in Catalonia. But what we must 
do, if nothing else, is to provide our society and all those involved in the sector, with a brief summary of 
the objective data that will grant us an insight into the industry’s exact scope.

And this is exactly what we are doing here at MEDIA Antena Catalunya, where we seek to channel the Euro-
pean funds granted in order to highlight topics of such vital importance to the audiovisual sector as financial 
aid for the development of projects, training or networking.  These activities are carried out thanks to person-
alised contact with our creators and professionals.

We do this because we would like to venture beyond the numbers that illustrate the sector’s strength; because 
we believe in the sector and its professionals; because we know what this means for Catalonia’s economy and 
for its industrial and cultural tapestry; and because, as a result, we want to make it grow and become more 
competitive, taking on a comprehensive strategic outlook with which to win the wonderful battle of claiming 
its place in the digital era.

I would like to thank all those who, through their close ties with the audiovisual sector, have carried out a very 
valuable task at the heart of MEDIA Antena Catalunya over these past decades, and who have turned it into 
a state-of-the-art office thanks to the amount and quality of the work they have poured into their projects.

I hope it remains for many years to come, for the sake of our audiovisual sector, at the forefront of Catalonia’s 
future economic scene.

Gorka Knorr, 
ICEC Director



THE AUDIOVISUAL INDUSTRY IN CATALONIA 

T he Catalan audiovisual industry represents 
one of the key drivers of the industry in 
Spain as a whole, and is a sector of strategic 

importance within the Catalan economy: In 2009, 
the Catalan audiovisual sector represented 11% of 
the GVA (Gross Value Added) generated by the 
sector as a whole in Spain, as well as a contributing 
EUR 189 million to the Catalan economy. 

According to data from the Statistical Institute of 
Catalonia, the volume of business generated in the 
country by companies in the audiovisual sector that 
year was EUR 1,812 million, more than 17% of the 
total for Spain. Of this overall figure, 82% came 
from film and video activities, while nearly 18% 
came from radio and television activities. 

In Catalonia, according to the Register of Audiovisual 
Companies, there are 1,466 companies dedicated 
mainly to the production and distribution of audio-
visual works, cinematic exhibition, dubbing of audio-
visual works, export and ancillary technical services. 
Three years ago, these companies employed more 

than 13,000 people, 18% of the Spanish sector as a 
whole. It should be noted, given the economic crisis 
affecting the whole of Spain, this number may have 
declined, since the audiovisual sector is one of the 
worst affected areas. 

One notable aspect is that, of the people employed, 
the majority (59%) perform film and video activi-
ties, of which 73% are devoted to the production 
of film, video and television programmes, while the 
remaining 27% engage in film, video and television 
distribution activities and cinema exhibition. 

According to data from the last decade, Catalo-
nia accounts for almost 40% of the production of 
feature films in Spain, with 596 Catalan films pro-
duced out of the 1,595 produced in Spain, a figure 
that reached 50% only a couple of years ago. As for 
co-productions, Catalonia represents 34% of the 
internacional co-productions in Spain. 

Revenue and audience figures are not far behind 
either. In Spain as a whole, only the Community of 
Madrid exceeds Catalonia in cinema box office re-
turns and audience numbers.

Just in 2011, Catalonia received over 20 million spec-
tators in cinemas and grossed almost EUR 137 million 
at the box office, 20% of the total for Spain in both 
cases, while showing 60% of titles nationally. In 2012 
there have also been major box office returns, with 
films such as Les aventures d’en Tadeu Jones (Tad, the 
Lost Explorer) and Tengo ganas de ti (I Want You), both 
Catalan productions, being among the highest gross-
ing Spanish films of the year. 

These figures demonstrate that, although Spain is 
at the top of the ranking of countries with the most 
illegal downloads, in Catalonia, attendance at cine
mas remains one of the most frequent cultural 
consumption activities. Figures from recent years 
show that 40% of the population studied regu-
larly goes to the cinema, an average of 11.4 times 
per year. Age is also a determining factor: between 
15 and 29 years, 91% of people attend the cinema; 
between 30 and 44, this figure is 80%; it comes 
down to 62% between 45 and 64 years, and only 
32% among people aged 65 or over. 

Painless (media i2i audiovisual)
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In any case, it should be noted that the high attend-
ance at cinemas does not always mean a greater 
share for locally made films. In 2011, 68% of specta-
tors in Catalan cinemas opted to see U.S. produced 
films, 15% chose productions from EU countries, 7% 
went to Catalan productions and the same percent-
age opted for productions from the rest of Spain. 

It is in this area where the MEDIA programme un-
dertakes an important task, supporting the Euro-
pean audiovisual industry through the financing of 
training initiatives for audiovisual industry profes-
sionals, the development of projects (feature films, 
television, documentaries, animation, new media) 
and the promotion of the European audiovisual 
sector. 

Given that Catalonia accounts for 16% of the 
population of Spain as a whole and only 6% of its 
land area, the support of the MEDIA programme 
is another demonstration of the strength and 
quality of the Catalan audiovisual industry: Cata-

lonia receives on average 40% of all MEDIA aid 
for Spain as a whole, reaching higher figures in 
the case of grants to production companies, such 
as support for development, with 46.13% in the 
last decade; i2i Audiovisual aid, with 44.95%, and 
promotional aid, including festivals and markets, 
with 50%. 

At the European level, where MEDIA currently 
reaches 32 countries, the figures are also revealing: 
the Catalan audiovisual industry represents almost 
3% of the MEDIA funding received with respect 
to the rest of Europe. In this case, it is support for 
promotion, distribution and access to finance (i2i 
Audiovisual) that has achieved the highest percen
tages over the last ten years. 

Through the MEDIA Programme, the Catalan 
audiovisual industry has received nearly EUR 28 
million in the past 10 years, distributed among its 
different areas, as can be seen below: 

It is estimated that over the twenty years of activity 
of the MEDIA programme in Catalonia, the Catalan 
audiovisual sector has received around EUR 40 million  
in investment. 

	

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011

Training 333.650 286.315 225.000 171.813 169.271  123.127 175.000 180.000 184.516 190.000

Development 385.000 170.000 475.000 450.000 440.000 260.000 505.000 649.000 765.574 561.524 385.000

i2i Audiovisual 164.781 172.268 127.460 50.000 145.288 78.730 50.000 50.000 81.562 101.486

Promotion 405.659 191.099 200.000 226.500 260.000 194.000 140.000 200.000 201.000 217.000 215.500

Distribution 1.169.914 1.525.334 2.142.678 1.304.173 1.036.815 2.660.468 1.020.087 1.690.412 1.307.285 987.828 630.294

Cinema Exhibition 72.000 100.000 125.000 141.600 170.000 187.500 205.000 176.500 221.000 213.500 214.000

TOTAL 2.366.223 2.437.529 3.339.946 2.421.546 2.126.086 3.447.256 2.071.944 2.940.912 2.724.859 2.245.930 1.736.280

27.858.511

SOURCE: annual report 2011 by ICEC (Catalan Institute for the Cultural Companies), ICAA (Institute of Cinematography and Audiovisual Arts), Film Production in 
Catalonia. Features and dimensions. José i Solana, C. Observatori de la Producció Audiovisual, 2012. Statistics on the Audiovisual Sector in Catalonia 2010, IDESCAT; 
Cultural Consumption and Practices Survey 2006, IDESCAT; annual results of the MEDIA Programme in Brussels. 

THE AUDIOVISUAL INDUSTRY IN CATALONIA 
GOOGLE AND THE worldbrain (media development) 



What opinion does the Catalan 
audiovisual industry have of MEDIA?

«Funding from institutions is an impor-
tant part of the income of our festival. 
MEDIA aid gives a major boost to the 
screening of European films.»

«Thanks to the financial support from 
the MEDIA programme, our cinema 
can ensure quality programming and 
provide a range that goes beyond pure-
ly commercial cinema.»

«The support we receive from the pro-
gramme covers 40% of the budget of 
our business. This contribution is essen-
tial in order to carry it out successfully.»

«So far, we have only had experience 
with aid for development. The aid, as 
well as enabling a more complete de-
velopment process, is a guarantee in 
the marketplace.» 

The aid from MEDIA is not only impor-
tant in economic terms, but has also 
served as recognition of the value of 
the project and opened the doors to 
finding other sources of funding.» 

«MEDIA’s support has determined the 
viability of some of our projects.» 

«It has served as a learning process for 
us. It is a major international endorse-
ment.» 

«The contribution by MEDIA has been 
invaluable in all the projects on which I 
have worked, whether directly achieved 
by my company or not.»

«The quality and diversity of knowledge 
gained in the courses funded by MEDIA, 
which were very practical and oriented 
towards the day-to-day operations of 
production companies, were very help-
ful. So was the networking group that 
was created out of the course.» 

«The courses funded by MEDIA are es-
sential for expanding a network of con-
tacts.»

«A continued presence, coupled with 
the success of some of the productions, 
means that now commissioning editors 
and buyers recognize me as a player 
to consider. In other words, attending 
networking events funded by MEDIA 
helped me to stop being invisible.»
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«Taking part in MEDIA meetings gives you 
general visibility. In other words, it means 
that you exist, that you are part of some-
thing that you can establish a network 
based on mutual recognition that goes 
beyond consolidating your work at a prac-
tical level. And this issue, which is more 
general, in my opinion, is important be-
cause it forces you to look at each other 
and ask yourselves how you can keep do-
ing whatever you do.» 

«It is important to keep these spaces for 
meeting, for intermingling, for synergies, 
that go beyond the immediate practical 
and concrete results linked to produc-
tions. I think working over the long term 
is essential to what we do. It seems much 
more important and interesting to me 
to make more of a commitment to sus-
tainability (we are passengers, but what 
we do remains) than viability (which can 
be lucrative, but could use up resources 
quickly without leaving a true legacy).» 

«It’s a way to get closer to Europe in an 
effective manner.» 

«The requirements of MEDIA ‘‘oblige’ 
you to work directly on development in 
a way that makes you learn a lot.»

«The work and reflection involved in 
applying for a MEDIA grant is an effort 
that is useful for the project whether or 
not you receive the grant.»

«It would not have been achieved without 
the personalized attention of the Antena.» 

«MEDIA provides money for the project, 
but also prestige and quality assurance.»

«The demanding nature of the application 
process allows you to work on needed as-
pects of the film. Thinking about it from 
the beginning requires a broadening of 
perspectives, to think about the project 
from a different point of view, to antici-
pate, imagine, plan... right from the draft 
phase. As a whole it is always beneficial 
and allows you to strengthen the pro-
posal, making it more solid, enhancing the 
commitment and consistency in the pro-
posal itself and in the way you work on it.»

«Being able to work more in-depth on 
development has repercussions on the 
final outcome of the project.»

«The process of applying for the grant 
has helped us to improve our planning 
of projects and the overall structure of 
the company.»

7

Magic journey to Africa (media development, media distribution)



91,8%

75%

77,2%

71,4%

94,7%

of respondents who have received a 
MEDIA grant for development believe 
that it has been «very effective» or 
«effective» in taking projects from de-
velopment to production.

of respondents who have received a 
MEDIA grant for cinema exhibition 
consider that the support has been 
«very effective» when enabling the 
screening of non-national European 
films in their cinemas. 

of respondents who have attended a 
networking event funded by MEDIA 
say that it has improved their position 
with buyers and investors. 

of respondents who have received a 
MEDIA grant for distribution consider 
it «very effective» or «effective» in the 
acquisition of foreign films that other-
wise would not have been purchased 
by their company.

of respondents who attended a course 
funded by MEDIA say it has allowed 
them to improve their specialist 
knowledge. 

«The MEDIA programme is an 
example of a good operation. 
If something works, don’t 
change it!»

«The events arranged by 
MEDIA are essential to main­
taining and expanding a net­
work of contacts with whom 
we can address current and 
future business partner­
ships.»

«Without MEDIA Antena 
Catalunya, our business  
development would not 
have been possible.»

AN OVERVIEW



«The process of a MEDIA 
grant requires prior analy­
sis and reflection regarding 
the commercial viability of 
the project.»

91,7% 67%

93,4%

of respondents who have received a 
MEDIA grant for television broadcast 
consider it «very effective» or «effec-
tive» when maximizing the interna-
tional potential of their project. 

of respondents believe that the sup-
port of the MEDIA programme was 
«effective» in the consolidation of 
their business. 

of respondents «strongly agreed» or 
«agreed» that the service offered by 
MEDIA Antena Catalunya is necessary 
for the Catalan audiovisual industry.

9

Julia’s eyes (MEDIA i2i & MEDIA distribution)

The Kingdom of Mr. Edhi (media development)



MEDIA Development Funding

T he development grant has several lines of 
action: Single Project, Slate Funding, Slate 
Funding 2nd Stage and Interactive Work. 

In the last ten years, the MEDIA programme has al-
located nearly EUR 5 million in development grants 
for projects in Catalonia, a figure that represents 
2.53% of development grants in Europe as a whole 
and a remarkable 43.08% of the total for Spain. 

2008 and 2009 were the years of greatest pros-
perity for the Catalan audiovisual industry in terms 

Objective: to promote, via the awarding of financial 
assistance, the development of production projects 
intended for international markets which are pre­
sented by independent European producers within the 
following genres: Fiction, creative documentaries 
and animation. 

of funding from the MEDIA programme, coming at 
a good time for the sector in general. 

According to the lines of action, Single Project devel-
opment aid has been received annually since 2001, 
with a total of EUR 2,893,798 invested by the ME-
DIA programme. It should be noted that, in 2011 the 
only project in Spain as a whole receiving support in 
Interactive Works (a line active since 2009) was a 
Catalan project. 

Cervantes and the legend of Don Quixote (MEDIA Development)



75,5% 69,4%

91,8%85,7%

76,1%

of respondents who have received a 
MEDIA grant for development believe 
it has been «very effective» or «effec-
tive» for their project. 

of respondents who have received a 
MEDIA grant for development believe 
it has been «very effective» or «effec-
tive» in improving the quality of the 
script. 

of respondents who have received a 
MEDIA grant for development believe 
that it has been «very effective» or 
«effective» in taking projects from de-
velopment to production. 

of respondents who have received a 
MEDIA grant for development con-
sider that it has helped to build trust 
with their partners and/or future col-
laborators. 

of respondents who have received 
a MEDIA grant for development 
consider «very important» or «impor-
tant» the fact that the grant allowed 
them to safeguard creative control 
over the project.

«MEDIA stimulates the quali­
ty of projects even when it 
does not provide financial 
support.»

«Having to make the effort, 
from the first stages of de­
velopment, to design a co­
herent overall strategy for 
the project has allowed us 
to anticipate many future 
needs.»

«MEDIA helps to consolidate 
and move the project for­
ward.»

«MEDIA is a strategic grant 
which provides recognition 
of quality and/or viability 
when dealing with third-
party sources of funding 
and - why not? - of techni­
cal and artistic talent too.»

11

MEDIA Development Funding
The plague (media development)



MEDIA TV Broadcasting Funding

In the last ten years, the MEDIA programme has allocated EUR 2,694,791 to support the dissemination of 
projects for television. It should be noted that the only two Spanish projects receiving support from this 
line of the programme in 2012 came from Catalonia

Objective: to promote the transnational dissemina­
tion of European audiovisual works produced by in­
dependent European production companies by encou­
raging cooperation between broadcasters on the 
one hand and independent producers and distribu­
tors on the other. 

44,4%

91,7%

100%
of the respondents who have received 
a MEDIA grant for television believe 
that the documentary genre is the 
most difficult to finance. 

of respondents who have received a 
MEDIA grant for television broadcast 
consider it «very effective» or «effec-
tive» when maximizing the interna-
tional potential of their project.

of respondents who have received a 
MEDIA grant for television consider 
it «very effective» or «effective» in 
achieving the necessary financing for 
their projects. 

«MEDIA is an essential plat­
form for the sustainability 
and the mere existence of 
the European audiovisual 
industry.»

«The support of MEDIA has 
allowed us to consolidate 
our presence in the interna­
tional arena and, therefore, 
has been effective in con­
solidating this part of our 
business». 

The Light Bulb Conspiracy –  
The untold story of Planned Obsolescence

(media TV BROADCASTING)



MEDIA i2i Audiovisual Funding

I2i Audiovisual Aid began to be granted in 2002. 
Since then, the MEDIA programme has ear-
marked more than EUR 1 million to provide fi-

nancial support to projects from Catalonia. 

Over the last decade, this has been the grant with 
the highest award percentage in Catalonia, repre-
senting nearly 4% of the funding for Europe as a 
whole and nearly half (49.91%) that of Spain as a 
whole. 

After a number of years (2007-2010) with lower 
amounts of aid, in 2011 MEDIA contributed EUR 
101,486 in financial support to Catalan projects, 
coinciding with one of the most difficult moments 
for the sector in terms of getting financing for its 
projects. 

Objective: to promote, by 
providing financial sup­
port, production pro­
jects (fiction film and 
television, creative do­
cumentaries, animated 
films for television or 
cinema, works which use 
the audiovisual and ci­
nematographic heritage) 
submitted by indepen­
dent companies, in parti­
cular small and medium 
enterprises, and targe­
ting the  international 
markets, as well as pro­
moting production pro­
jects that make use of 
new technology crea­
tion, production and 
dissemination. 

91,7%

72,8%
of respondents who have received a 
MEDIA i2i Audiovisual grant have re-
ceived it for fiction projects. 

of respondents who have received a 
MEDIA i2i Audiovisual grant consider 
it «very effective» or «effective» in 
bringing the project to fruition. 

«It has helped us with the 
financing of the project.»

«It has reduced our risk.»

13

The new adventures of the triplets 
(media i2i Audiovisual)



MEDIA Distribution Funding

Since 2001, the MEDIA programme has contributed almost EUR 11 million to the Catalan audiovisual in-
dustry in Selective and Automatic Distribution grants, which represents around 25% of Spain as a whole. 
This data is extremely positive, taking into account that most of the European Distribution business in 

Spain is centralized in Madrid. 

Objective: the aim of this call is to encourage and sup­
port a wider transnational distribution of recent Eu­
ropean films by providing funds to distributors, based 
on their role in the marketplace, for subsequent re­
investment in new non-national European films. 
This aid mode is also intended to encourage the de­
velopment of links between the production and dis­
tribution sectors and to thus improve the presence 
and competitiveness of non-national European films 
in the market. 

BURIED (media distribution)



71,4%

50%

71,5%

of respondents who have received a 
MEDIA grant for distribution consider 
it «very effective» or «effective» in the 
acquisition of foreign films that other-
wise would not have been purchased 
by their company.

of respondents who have received 
a MEDIA grant have reinvested the 
funds in distribution costs for new 
non-national European films.

of respondents who have received a 
MEDIA grant for distribution consider 
it «very effective» or «effective» in the 
sustainability of their business. 

«Without MEDIA, there would 
be a decrease in the number 
of acquisitions, the number 
of copies on display and the 
promotion of the film in the 
different forms of media.»

«We very much take into 
account whether the films 
we want to distribute have 
this support before distrib­
uting them. Without this aid, 
we would be unable to car­
ry many titles.»

«Less chance of distribu­
tion in general.»

15

Eccentricities of a blond hair girl
(media distribution)

Sleep Tight (media distribution)



MEDIA cinema exhibition funding

The MEDIA programme has allocated EUR 
1,744,100 in aid for exhibition in Catalonia 
over the last decade, which represents nearly 

2% of Europe as a whole and more than 20% of 
Spain as a whole. 

Grants for cinemas exhibition in the Catalan audio-
visual industry have been on the rise since 2001, 
with just a slight decrease in 2008 and 2011. 

Objective: to improve the circulation of non-national 
European films in the international markets through 
measures that promote their marketing, their distri­
bution in all forms of media and their programming 
in cinemas as well as encouraging the screening of 
non-national European films in the European market, 
in particular by supporting the coordination of a cir­
cuit of cinemas.

75%

50%

100%

75%

of respondents who have received a 
MEDIA grant for cinema exhibition 
consider that the support has been 
«very effective» for enabling the 
screening of non-national European 
films in their cinemas. 

of respondents who have received 
a MEDIA grant for cinema exhibi-
tion consider that the aid has been 
«effective» in creating new audiences 
for their cinemas.

of respondents who have received a 
MEDIA grant for cinema exhibition 
consider it «effective» for extending 
the cinema run of a non-national 
European film. 

of respondents who have received a MEDIA 
grant for cinema exhibition «agree» with 
the fact that the grant allows the exchang-
ing of ideas and experiences with other 
members of the Europa Cinemas network. 

«Our cinema has always been 
known for its defense of Eu­
ropean cinema. The problem 
is that the exhibition mar­
ket needs more dynamism re­
garding the circulation of 
the copies.»



MEDIA digitization funding

Objective: encourage 
cinemas that show a sig­
nificant percentage of 
non-national European 
films to take advantage 
of the possibilities offe­
red by digital distribu­
tion, and to facilitate the 
digital transition of ci­
nemas showing European 
films by funding the in­
direct costs associated 
with the purchase of a 
digital projector.

100%

100%

of respondents who have received  
MEDIA support for digitization believe 
that the grant has been «effective» in 
facilitating the digital transition of ci-
nemas. 

of respondents who have received  
MEDIA support for digitization believe 
the programme has been «effective» 
in creating new audiences for their 
theatres. 

«Without MEDIA European 
cinema would probably be 
the most affected, since with 
the grant we strive to always 
have a minimum of two ses­
sions of European cinema.»

«Digitization was made pos­
sible, in part, thanks to 
the help of the MEDIA pro­
gramme, however, before 
that 80% was financed by 
the company.»

17

princesSEs (media distribution)



MEDIA Training Funding

The MEDIA programme has supported training 
for professionals in Catalonia, providing over 
EUR 2 million in grants since 2001, with only 

one year, 2006, in which no funding was received 
from this line.

The amount of aid to the Catalan audiovisual in-
dustry represents 2.6% of subsidies in the Euro-
pean sphere and almost 35% of Spain as a whole. 

Objective: to develop a full range of training initia­
tives for professionals by responding to the current 
needs of the European audiovisual industry. Eligible 
applicants are institutions, associations, organiza­
tions and European companies whose training initia­
tives will contribute to achieving the objectives of 
the MEDIA Programme.

66,7%

66,7%

66,7%

of respondents who have received a 
MEDIA grant for training consider that 
the support has been «effective» when 
it comes to financing their training ac-
tivities. 

of respondents who have received a 
MEDIA grant for training consider that 
the grant has been «effective» for 
finding other sources of funding and/
or partners. 

of respondents who have received a 
MEDIA grant for training «agree» that 
the grant builds trust in their training 
activities. 



MEDIA Funding for promotion 
and access to markets

Objective: to facilitate 
and encourage the pro­
motion and circulation 
of European audiovisual 
and cinema pieces in the 
context of commercial 
events, conventions and 
audiovisual festivals in 
Europe and the world, 
when these events play 
a major role in the pro­
motion of European 
works and the creation 
of professional net­
works, and to foster the 
creation of a network 
of European operators, 
supporting joint actions 
undertaken within the 
European and interna­
tional framework by na­
tional promotion bodies, 
whether public or private.

80%

80%

80%

60%

80% of the respondents who have received 
support from MEDIA for promotion and access 
to markets consider that the grant has been «very 
effective» in the organization of events at which 
Catalan industry professionals can interact with 
others from the international sphere.

80% of the respondents who have received sup-
port from MEDIA for promotion and access to 
markets consider that the grant has been «very 
effective» for the participants at these events 
when bringing their projects forward from develo-
pment into production.

80% of respondents who have received support 
from MEDIA for promotion and access to markets 
consider that the grant has been «very effective» 
in the search for other sources of funding and/or 
partners.

60% of respondents who have received support 
from MEDIA for promotion and access to markets 
«strongly agree» that the grant reduces the cost of 
organizing these events and facilitates access for 
participants.

19

Grants for promotion and access to markets 
by MEDIA since 2001 have brought EUR 
1,775,659 to Catalonia, where, apart from 

the peak of that year, stable numbers have been 
maintained throughout the decade with an avera-
ge annual contribution of EUR 143,500. 



MEDIA festivals funding

The MEDIA programme, through sup-
port for festivals, has contributed EUR 
675,099 to Catalonia since 2001 from 

this line of action, with an average of EUR 
56,000 per year, except in 2005; when  
MEDIA contributed almost double that 
amount. 

Objective: to facilitate and encourage the promotion 
and circulation of European audiovisual and cine­
matic pieces at trade shows, fairs and audiovisual fes­
tivals in Europe and beyond, since these events could 
play an important role in the promotion of pieces and 
the networking of professionals from Europe, as well 
as improving access by European and international 
audiences to European audiovisual works. 

66,7%

66,6%

66,7%of respondents who have received 
a MEDIA grant for festivals consider 
that the grant has been «effective» in 
allowing the screening of European 
films at their festival. 

of respondents who have received a 
MEDIA grant for festivals consider that 
the grant has been «very effective» for 
the participation of top industry pro-
fessionals at their festival. 

of respondents who have received a 
MEDIA grant for festivals consider that 
the MEDIA grant has increased the 
number of accredited guests from the 
industry. 

«The grant from MEDIA 
gives a major boost to the 
screening of European films 
at our festival.»

«The MEDIA programme has 
helped by collaborating in 
the promotion of the con­
ference among industry 
professionals.»



MEDIA aid to VoD is a line of action, which 
was first awarded in 2008. Since then, ex-
cept in 2009, in which no grants were made, 
MEDIA has brought EUR 1,453,808 to Cata-
lonia for the consolidation of a new model 
of consumption and the creation of a new 
audience. 

Objective: to support the 
creation and market­
ing of catalogues of Eu­
ropean works to be dis­
tributed digitally across 
borders to a wider audi­
ence and/or to cinema 
exhibitors through ad­
vanced distribution ser­
vices that include the 
digital security systems 
needed to protect on­
line content, as well as 
encouraging the Euro­
pean audiovisual indus­
try to adapt itself to new 
developments in digital 
technology.

100%

100%

100%50%

of respondents who have received a 
MEDIA grant for VoD and digital cine-
ma distribution consider that the grant 
has been «very effective» in providing 
incentives for VoD and digital distribu-
tion in Europe. 

of respondents who have received a 
MEDIA grant for VoD and digital cine-
ma distribution consider it «very effec-
tive» in the use of new technologies to 
create a new audience. 

of respondents who have received a 
MEDIA grant for VoD and digital cine-
ma distribution consider that the grant 
has been «very effective» in the con-
solidation of their business. 

of respondents who have received a 
MEDIA grant for VoD and digital ci-
nema distribution consider that it has 
been «effective» in providing a legal 
framework for a new consumption 
model.

«Without MEDIA, our pro­
curement policy - and 
our business model in 
general - would be more 
economically and, pre­
sumably, editorially con­
servative.»
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MEDIA funding for VOD and 
digital cinema distribution
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THE FUTURE:  
THE 2014/2020 FRAMEWORK

The Creative Europe programme will support 
European cinema and the cultural and crea-
tive industries, and will increase its contribu-

tion for the creation of jobs and economic growth. 
With a proposed budget of EUR 1,800 million for 
the period 2014-2020, Creative Europe will pro-
vide support to tens of thousands of artists, cul-
tural professionals and cultural organizations in the 
fields of performing arts, fine arts, publishing, film, 
television, music, interdisciplinary arts, heritage and 
the video gaming industry, and will help them to 
operate across Europe to reach new audiences and 
develop the skills needed in the digital era. Assist-
ing European cultural productions to reach new 
audiences in other countries, the new programme 
will also help to safeguard and promote cultural 
and linguistic diversity in Europe.

Creative Europe will accommodate the MEDIA 
programme (and the MEDIA MUNDUS 
programme) as well as the CULTURE programme. 
During 2013 there will be negotiations to 
put the finishing touches on defining the 
new programme and its sectorial lines of aid.                                                                                                                                         
So far, we know that it will enjoy a higher budget 

and that it is intended to be a first window of 
access to funding platforms for cultural companies. 
Europe aims to provide a response to an industry, 
that of culture, that it knows is suffering deeply 
from the crisis, by providing a more simple and 
flexible system.

Culture plays a central role in the economy of 
the EU-27. European Union studies have shown 
that the cultural and creative industries form 
around 4.5% of the GDP of the EU, representing 
3.8% of jobs (8.5 million jobs, and many more 
if we take into account its impact on the other 
sectors that it influences). The study shows 
that the sector has impressive growth poten-
tial: between 2000 and 2007, employment 
in these sectors has grown an average of 3.5% 
annually, compared with 1% in the rest of the 
economy of the EU-27. The rate of employment 
growth in these sectors in the United States and 
China were also higher, with an average of 2% 
annually. Europe is, by far, the world leader in 
export of creative industries. To maintain this 
position, we need to invest in the sector’s capa-
bility to operate across borders.

Bruc: THE MANHUNT (media development)
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Creative Europe responds to this need with a more 
strategic plan to guide investment to where its im-
pact will be greater.

Creative Europe takes into account the challenges 
created by globalization, in particular the impact 
of digital technologies that are changing the way 
in which cultural products are made, distributed, 
accessed and transformed into revenue streams and 
business models. However, these developments 
also create opportunities for cultural and creative 
industries in Europe, and the programme seeks to 
help them take advantage of these opportunities so 
that they can benefit from digital transformation and 
create more jobs and international careers.
 
The European Commission estimates that between 
2014 and 2020, at least 8,000 cultural organiza-
tions and 300,000 artists, cultural professionals 
and their works could receive cross-border sup-
port and gain the experience that will allow them 
to develop international careers. The programme 
will also provide support for the translation of more 
than 5,500 books and other literary works.

MEDIA has a budgetary provision of 55% of the-
se EUR 1,800 million, according to the proposed 
text. If approved, it would mean an action budget 
from 2014 to 2020 of EUR 990 million. MEDIA will 
provide support for the global distribution of over 

Childish Games (media development)

1,000 European films via traditional and digital 
platforms, it will also provide funding for audiovi-
sual professionals to allow them to have access to 
international markets and stimulate the develop-
ment of films and other audiovisual works with po-
tential for cross-border circulation.

There is much work to be done: thanks in part to 
the support of MEDIA, the proportion of European 
films among new film releases rose from 36% in 
1989 to 54% in 2009. The Europa Cinemas net-
work, which includes more than 2,000 screens in 
most independent cinemas, helps to ensure a wide 
variety of films for audiences in 475 cities. The films 
attracted 59 million viewers in 2009 compared to 
30 million in 2000.

Creative Europe will be open to Member States and 
the countries of the EFTA (European Free Trade As-
sociation: Iceland, Liechtenstein, Norway and Swit-
zerland), member countries and EU candidates, 
potential candidates and neighboring countries. 
Other countries could be included in specific ac-
tions. Currently, the member states of the EU, the 
EFTA countries, Croatia, Turkey, Macedonia, Serbia, 
Montenegro and Bosnia and Herzegovina are par-
ticipating in the Culture Programme. The EU Mem-
ber States, Croatia, Iceland, Liechtenstein, Norway 
and Switzerland are participating in the MEDIA 
Programme.

Forever young (media i2i Audiovisual)



conclusions

ROUGHLY 90% OF THOSE SURVEYED STATE 
THAT THE MEDIA GRANTS HAVE STRENGTH­
ENED THEIR PROJECTS, TO THE EXTENT 
THAT MANY WOULD NOT HAVE BEEN POS­
SIBLE WITHOUT IT.

Receiving the MEDIA grant represents a key ele-
ment of support within the industry’s various fields 
–from producers seeking to obtain funding, to dis-
tributors, festival exhibitors and organisers– when 
striving to ensure a quality European programme, 
bearing little relation to the more commercial list-
ings. Over 90% of the professionals surveyed state 
that the grant has strengthened their projects, to 
the extent that many would not have been possi-
ble without it. 

OVER HALF OF THOSE POLLED STATE THAT 
MEDIA HAS HELPED THEM CONSOLIDATE 
THEIR BUSINESS, WHILE HALF AGREE THAT 
IT HAS HELPED THEM KEEP THEIR JOBS

Some 70% of those polled share the idea that 
MEDIA support can help consolidate a business, 
especially in the country’s current crisis situation, 
and particularly in the audiovisual sector. Receiving 

MEDIA support cannot only help consolidate a bu-
siness, but can incentivise the creation of new jobs. 
Half of those surveyed state that the MEDIA grant 
has helped their companies to preserve jobs.

FOR THOSE SURVEYED, ATTENDING TRAIN­
ING COURSES AND NETWORKING MEET­
INGS HAS BECOME A MEANS TO ENHANCE 
THEIR KNOWLEDGE AND BUSINESS AND 
INTRODUCE THEM TO NEW PARTNERS AND 
COLLABORATORS.

The Catalonian professionals surveyed have at-
tended few training courses financed by MEDIA. 
Nevertheless, those that have believe it has ena-
bled them to broaden their knowledge (95 %), in-
creased their business (57.9 %) and given them the 
chance to finally meet partners they had already 
worked with (63.3 %) 

Networking meetings have helped those polled to 
improve their position with regards to buyers and 
investors (77.2 %), «to become less invisible» and 
to meet partners for future collaborations (94.3 %). 

Four and a half friends (media Development & media TV BROADCASTING)
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THE ANTENA SERVICE IS VERY EFFICIENT 
AND DRAWS COMPANIES CLOSER TO 
EUROPE

Antena’s role by no means goes unnoticed among 
the professionals surveyed: almost 90% of those 
surveyed believe that the MEDIA Antena Catalunya 
service is very efficient or efficient, and agree that 
it is vital in order for the Catalonian audiovisual in-
dustry to «get closer to Europe”. Furthermore, An-
tena’s bespoke service is important to them when 
presenting their applications. 

THE MEDIA GRANT FOR DEVELOPMENT 
APPEARS AS THE MAIN BOOSTER ON THE 
INTERNATIONAL MARKET, AS WELL AS HAV­
ING ESTABLISHED BOTH DOCUMENTARIES 
AND FICTION IN THE INDUSTRY

The majority of producers believe that the support 
from the MEDIA programme in terms of develop-
ment has helped them to promote their project on 
the international market, to generate trust among 
their partners and collaborators and to find other 
sources of funding. The producers themselves con-
sider that, for them, the MEDIA grant could be de-
cisive when it comes to collaborating in a project as 
regards the guarantees it can generate. 

The genres that most benefit from the MEDIA 
grants for development are documentaries and 
fiction. And in 80% of these cases, it is considered 
that the MEDIA brand helps consolidate the genre 
within the industry. 

I2I AUDIOVISUAL IS THE GRANT WITH THE 
MOST POSITIVE ASSESSMENT, AND IS USED 
SPECIFICALLY TO REDUCE RISK AND COM­
PLETE THE FINANCIAL SPENDING INVOLVED

One of the most popular grants within the ME-
DIA programme in Catalonia - which, in the past 
decade, has received almost 50% of the grants of 
this kind awarded all over the country - is i2i Audio-
visual. Catalonian beneficiaries rate it very highly: 
72.8% considered it to be very efficient or efficient, 
and almost 70% believe it helped them maximise 
their project’s international potential. 

Roughly 90% of those surveyed that received the 
grant did so for fiction projects although, funnily 
enough, the majority believe that documentaries 
are the hardest genre to finance, followed by fic-
tion. All 100% of those surveyed were beneficiaries 
of the financing expenditure module, which they 
consider to be of huge importance as it has allowed 
them to“reduce the economic risk» of their compa-
nies and, in some cases, to «complete their financial 
spending”.  

DISTRIBUTORS AND EXHIBITORS BELIEVE 
THAT A FUTURE WITHOUT MEDIA WOULD 
CAUSE THEM FINANCIAL PROBLEMS AND 
CONSERVATIVE ACQUISITION POLICIES, TO 
THE DETRIMENT OF THE EUROPEAN AUDIO­
VISUAL INDUSTRY

As regards distributors and exhibitors, over 70% 
consider the MEDIA grant to have been effective 
in the acquisition and programming, respectively, 
of non-national European films that would other-
wise not have been possible. In both cases there is 
a general feeling that a future without the MEDIA 
programme would inevitably lead to «financial 
problems”, «conservative acquisition policies» and 
a situation in which «the European film industry 
would be the main victim”. 

NETWORKING EVENTS WITH MEDIA SUP­
PORT HAVE ENABLED MANY PROJECTS TO 
PROGRESS TOWARDS INTERNATIONAL PRO­
DUCTION AND/OR DISTRIBUTION

In the same way that many professionals from the 
sector believe that the networking activities offered 
by MEDIA help them to «become part» of the in-
dustry, 80 % of the professionals surveyed who re-
ceived the programme’s support in promoting and 
accessing markets believe that the aid was very ef-
ficient in terms of organising activities in which pro-
fessionals from the Catalonian audiovisual industry 
were able to interact with other, international pro-
fessionals. Generally, those surveyed consider that 
aid for this type of events has enabled many pro-
jects to progress towards production or to achieve 
distribution on an international scale.

We shall return (media I2I, media Development)



THE VoD MEDIA AND DIGITAL DISTRIBUTION 
GRANT HAVE BEEN FULLY EFFECTIVE AT IN­
CENTIVISING NEW TECHNOLOGY, CREATING 
NEW AUDIENCES AND IMPROVING THE DIS­
SEMINATION OF EUROPEAN FILMS

A fairly recent line of aid is that aimed at Video 
on Demand and digital film distribution. At a 
time when the sector is threatened by piracy and 
changes in viewer consumption models, the ME-
DIA programme seeks to support the creation and 
use of catalogues for European works in digital for-
mat and businesses adapted to the new techno-
logical developments. 

In this sense, the Catalonian professionals sur-
veyed in this field believe that the MEDIA grants 
have been 100% effective at incentivising VoD and 
using new technologies to create new audiences, 
as well as enabling the dissemination of European 
productions that would otherwise only have been 
shown within Spanish territory. 

THE CATALONIAN AUDIOVISUAL HAS A 
VERY POSITIVE PERCEPTION OF THE MEDIA 
PROGRAMME 

The perception of the MEDIA programme within 
the Catalonian audiovisual industry is very positive, 
not only in terms of its financial contribution and 
the strengthening of projects and businesses that 
would otherwise be subject to very conservative 
policies, but also because it is considered an «es-
sential platform for the mere existence of a Euro-
pean audiovisual industry». 
	

Rudy the cloud boy (media development)
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THANKS TO:
To the ICEC. To the MEDIA Unit. To all the MEDIA 
offices throughout Europe. To the producers’ asso-
ciations. To Maria Dolors Clemente and Maria Jesús 
Sánchez Fernández from the Audiovisual Area of 
the ICEC. To Manel Camós and the whole team at 
the European Commission of Barcelona. To all the 
audiovisual schools and professional associations 
in Catalonia. To all the staff who are or have been 
part of MEDIA Antena Catalunya in its more than 
20 years. To all the companies involved in conduct-
ing this survey, and to all the individuals, companies 
and institutions that have worked with us over the 
course of these twenty years.
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